
Q U E E N S  R E N T A L  M A R K E T  R E P O R T

N O V E M B E R  2 0 1 8



P A G E  2

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

T A B L E  O F  C O N T E N T S

1 1   N E I G H B O R H O O D  P R I C E  T R E N D S

2 7   T H E  R E P O R T  E X P L A I N E D

0 3   I N T R O D U C T I O N
0 4   A  Q U I C K  L O O K
1 0   Q U E E N S  P R I C E  T R E N D S

1 1   L O N G  I S L A N D  C I T Y
1 2   A S T O R I A
1 3   R I D G E W O O D
1 4   F L U S H I N G
1 5   R E G O  P A R K
1 6   F O R E S T  H I L L S
1 7   J A C K S O N  H E I G H T S



P A G E  3

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

I N T R O D U C T I O N

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T  I N  Q U E E N S  H A S 
D E C R E A S E D  B Y  1 . 5 1 % ,  F R O M  $ 2 , 2 5 2 . 6 6  T O  $ 2 , 2 1 8 . 6 0 .



P A G E  4

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

A  Q U I C K  L O O K

T Y P E M O S T  E X P E N S I V E L E A S T  E X P E N S I V E

S T U D I O S L O N G  I S L A N D  C I T Y  $ 2 , 5 2 8 F L U S H I N G            $ 1 , 5 7 6

O N E - B E D R O O M S L O N G  I S L A N D  C I T Y  $ 3 , 1 0 1 J A C K S O N  H E I G H T S  $ 1 , 7 8 9

T W O - B E D R O O M S L O N G  I S L A N D  C I T Y  $ 4 , 0 2 0 R I D G E W O O D          $ 2 , 3 0 4

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  Q U E E N S  D E C R E A S E D  B Y 
1 . 5 1 % ,  F R O M  $ 2 , 2 5 2 . 6 6  T O  $ 2 , 2 1 8 . 6 0 .  T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  S T U D I O 
I N C R E A S E D  B Y  0 . 3 7 % ,  F R O M  $ 1 , 8 3 7 . 4 1  T O  $ 1 , 8 4 4 . 1 3 .  T H E  A V E R A G E  R E N T A L  P R I C E 
F O R  A  O N E - B E D R O O M  U N I T  D E C R E A S E D  B Y  2 . 3 7 % ,  F R O M  $ 2 , 1 5 0 . 0 0  T O  $ 2 , 0 9 9 . 0 2 . 
T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  T W O - B E D R O O M  U N I T  D E C R E A S E D  B Y  2 . 0 9 % , 
F R O M  $ 2 , 7 7 0 . 5 8  T O  $ 2 , 7 1 2 . 6 5 .  Y E A R - O V E R - Y E A R ,  T H E  A V E R A G E  R E N T A L  P R I C E S  F O R 
S T U D I O S  A N D  T W O - B E D R O O M  U N I T S  W E R E  U P  B Y  1 . 9 0 %  A N D  0 . 6 3 % ,  R E S P E C T I V E L Y . 
M E A N W H I L E ,  T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  O N E - B E D R O O M  U N I T  F E L L  B Y  0 . 4 2 % 
Y E A R - O V E R - Y E A R .  O V E R A L L ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  Q U E E N S  I S  U P  0 . 1 4 % 
F R O M  T H I S  T I M E  L A S T  Y E A R .  

O T H E R  T H A N  R I D G E W O O D  ( + 1 . 8 5 % ) ,  E V E R Y  T R A C K E D  N E I G H B O R H O O D  E X P E R I E N C E D 
A  D E C R E A S E  I N  M O N T H - O V E R - M O N T H  R E N T A L  P R I C I N G .  O U T  O F  A L L  A N A L Y Z E D 
U N I T  T Y P E S ,  S T U D I O S  P E R F O R M E D  T H E  B E S T  O N  A  M O N T H - O V E R - M O N T H  A N D  P E R 
N E I G H B O R H O O D  B A S I S  W I T H  P R I C E S  I N C R E A S I N G  I N  E V E R Y  N E I G H B O R H O O D  O T H E R 
T H A N :  L O N G  I S L A N D  C I T Y  ( - 0 . 9 0 % ) ,  A S T O R I A  ( - 4 . 9 0 % ) ,  A N D  J A C K S O N  H E I G H T S 
( - 1 . 5 3 % ) .  T H I S  P A S T  M O N T H ,  T H E  M O S T  E X P E N S I V E  N E I G H B O R H O O D  T O  R E N T 
I N  W A S  L O N G  I S L A N D  C I T Y .  T H E  L E A S T  E X P E N S I V E  S T U D I O S  R E N T A L S  W E R E  I N 
F L U S H I N G ,  T H E  L E A S T  E X P E N S I V E  O N E - B E D R O O M  R E N T A L S  W E R E  I N  J A C K S O N 
H E I G H T S ,  A N D  T H E  L E A S T  E X P E N S I V E  T W O - B E D R O O M  U N I T S  W E R E  I N  R I D G E W O O D . 

O N C E  A G A I N ,  L O N G  I S L A N D  C I T Y  L E D  T H E  C H A R G E  I N  T E R M S  O F  Y E A R - O V E R - Y E A R 
P R I C E  G A I N S  W I T H  T H E  A V E R A G E  R E N T  I N  T H E  N E I G H B O R H O O D  E X P E R I E N C I N G  A 
4 . 1 4 %  P R I C E  G R O W T H  F R O M  T H I S  T I M E  L A S T  Y E A R .  

N O T A B L E  T R E N D S
B U I L D I N G  ( A V E R A G E  P R I C E S )



P A G E  5

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

A  Q U I C K  L O O K  S T U D I O S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

A S T O R I A
S T U D I O  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  O C T O B E R

A V E R A G E  P R I C E
Q U E E N S  S T U D I O S

4 . 9 % ( $ 9 7 . 4 9 )

$ 1 , 8 4 4

$ 1 , 5 7 6

$ 1 , 6 0 8

$ 1 , 8 9 4

$ 2 , 5 2 8

$ 1 , 8 2 1

$ 1 , 8 1 0

$ 1 , 6 7 2



P A G E  6

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

A  Q U I C K  L O O K  1  B E D S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

R E G O  P A R K
1  B E D  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  O C T O B E R

A V E R A G E  P R I C E
Q U E E N S  1  B E D S

7 . 1 % ( $ 1 4 4 . 5 6 )

$ 2 , 0 9 9

$ 1 , 9 1 7

$ 1 , 7 8 9

$ 2 , 0 9 1

$ 3 , 1 0 1

$ 1 , 9 4 6

$ 1 , 8 9 7

$ 1 , 9 5 2



P A G E  7

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

A  Q U I C K  L O O K  2  B E D S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

F L U S H I N G
2  B E D  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  O C T O B E R

A V E R A G E  P R I C E
Q U E E N S  2  B E D S

4 . 8 % ( $ 1 3 0 . 6 4 )

$ 2 , 7 1 3

$ 2 , 5 7 4

$ 2 , 3 5 6

$ 2 , 5 1 0

$ 4 , 0 2 0

$ 2 , 3 0 4

$ 2 , 5 9 4

$ 2 , 6 3 0



P A G E  8

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

T Y P E N O V  2 0 1 7 N O V  2 0 1 8 C H A N G E

S T U D I O S $ 1 , 8 1 0 $ 1 , 8 4 4    1 . 9 0 %

O N E - B E D R O O M S $ 2 , 1 0 8 $ 2 , 0 9 9    0 . 4 2 %

T W O - B E D R O O M S $ 2 , 6 9 6 $ 2 , 7 1 3    0 . 6 3 %

Q U E E N S  R E N T S :  N O V E M B E R  2 0 1 7  V S .  N O V E M B E R  2 0 1 8

A  Q U I C K  L O O K

Y E A R  O V E R  Y E A R  P R I C E  C H A N G E 
B Y  N E I G H B O R H O O D

>  5 . 5 %  C h a n g e

4 %  -  5 . 5 %   C h a n g e

<  4 %   C h a n g e

- 6 . 4 3 %

0 . 7 5 %

4 . 1 4 %

- 0 . 7 9 %

- 1 . 3 7 % 4 . 1 0 %

- 0 . 8 3 %



P A G E  9

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

L O N G  I S L A N D  C I T Y 
S T U D I O S  - 0 . 9 %
O N E - B E D R O O M  - 3 . 0 %
T W O - B E D R O O M  - 3 . 4 %
 
A S T O R I A 
S T U D I O S  - 4 . 9 %
O N E - B E D R O O M  - 2 . 7 %

T W O - B E D R O O M  - 0 . 3 %
 
R I D G E W O O D 
O N E - B E D R O O M  - 0 . 8 %
 
F L U S H I N G 
T W O - B E D R O O M  - 4 . 8 %
 
R E G O  P A R K 
O N E - B E D R O O M  - 7 . 1 %
T W O - B E D R O O M  - 1 . 6 %
 
F O R E S T  H I L L S 
O N E - B E D R O O M  - 1 . 1 %
T W O - B E D R O O M  - 1 . 8 %
 
J A C K S O N  H E I G H T S 
S T U D I O S  - 1 . 5 %
O N E - B E D R O O M  - 4 . 4 %
T W O - B E D R O O M  - 4 . 1 %
  
 

R I D G E W O O D 
S T U D I O S  3 . 3 %
T W O - B E D R O O M  3 . 0 %
 
F L U S H I N G 
S T U D I O S  2 . 6 %
O N E - B E D R O O M  3 . 3 %
 

R E G O  P A R K 
S T U D I O S  3 . 1 %
 
F O R E S T  H I L L S 
S T U D I O S  2 . 4 %

W H E R E  P R I C E S  D E C R E A S E D  ( M O N T H L Y ) W H E R E  P R I C E S  I N C R E A S E D  ( M O N T H L Y )

A  Q U I C K  L O O K



P A G E  1 0

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

Q U E E N S  P R I C E  T R E N D S

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,810 1,797 1,811 1,806 1,774 1,794 1,810 1,821 1,864 1,871 1,859 1,837 1,844

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,108 2,082 2,083 2,121 2,135 2,120 2,123 2,168 2,174 2,205 2,212 2,150 2,099

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,696 2,692 2,629 2,622 2,641 2,628 2,667 2,702 2,807 2,792 2,764 2,771 2,713

1,500

1,600

1,700

1,800

1,900

2,000

1,850

1,950

2,050

2,150

2,250

2,350

2,250

2,400

2,550

2,700

2,850

3,000

Q U E E N S  O N E - B E D R O O M  P R I C E  T R E N D S

Q U E E N S  S T U D I O  P R I C E  T R E N D S

Q U E E N S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 1

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

L O N G  I S L A N D  C I T Y

A D H E R I N G  T O  T Y P I C A L  R E N T A L  M A R K E T  S E A S O N A L I T Y ,  T H E  A V E R A G E  R E N T A L 
P R I C E  I N  L O N G  I S L A N D  C I T Y  F E L L  B Y  2 . 6 6 %  T H I S  P A S T  M O N T H . 

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,398 2,376 2,375 2,383 2,380 2,421 2,504 2,546 2,615 2,601 2,593 2,551 2,528

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,924 2,875 2,818 2,871 2,900 2,939 3,022 3,162 3,175 3,265 3,228 3,198 3,101

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
3,943 3,897 3,816 3,744 3,871 3,904 4,009 4,121 4,286 4,298 4,275 4,164 4,020

2,050

2,200

2,350

2,500

2,650

2,800

2,000

2,400

2,800

3,200

3,600

4,000

2,500

3,000

3,500

4,000

4,500

5,000

L O N G  I S L A N D  C I T Y  O N E - B E D R O O M  P R I C E  T R E N D S

L O N G  I S L A N D  C I T Y  S T U D I O  P R I C E  T R E N D S

L O N G  I S L A N D  C I T Y  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 2

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

A S T O R I A

F O L L O W I N G  A  S T A B L E  O C T O B E R ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  A S T O R I A  F E L L  B Y 
2 . 4 4 %  D U R I N G  N O V E M B E R .  

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,960 1,953 1,960 1,926 1,840 1,819 1,868 1,880 1,972 1,973 1,983 1,992 1,894

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,118 2,142 2,098 2,100 2,110 2,088 2,121 2,109 2,131 2,120 2,175 2,149 2,091

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,469 2,448 2,437 2,447 2,415 2,336 2,395 2,450 2,449 2,478 2,490 2,517 2,510

1,550

1,700

1,850

2,000

2,150

2,300

1,850

1,950

2,050

2,150

2,250

2,350

2,100

2,250

2,400

2,550

2,700

2,850

A S T O R I A  O N E - B E D R O O M  P R I C E  T R E N D S

A S T O R I A  S T U D I O  P R I C E  T R E N D S

A S T O R I A  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 3

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

R I D G E W O O D

T H A N K S  T O  P R I C E  I N C R E A S E S  W I T H I N  S T U D I O  A N D  T W O - B E D R O O M  P R I C I N G ,  T H E 
A V E R A G E  R E N T A L  P R I C E  I N  R I D G E W O O D  I N C R E A S E D  B Y  1 . 9 %  D U R I N G  N O V E M B E R .

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
- 1,630 1,660 1,695 1,690 1,690 1,690 1,727 1,690 1,745 1,687 1,763 1,821

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,930 1,929 1,911 1,945 1,951 1,936 1,881 1,969 2,035 2,132 2,163 1,961 1,946

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,151 2,296 2,255 2,286 2,289 2,170 2,225 2,379 2,355 2,378 2,289 2,237 2,304

1,000

1,250

1,500

1,750

2,000

2,250

1,500

1,700

1,900

2,100

2,300

2,500

1,600

1,850

2,100

2,350

2,600

2,850

R I D G E W O O D  O N E - B E D R O O M  P R I C E  T R E N D S

R I D G E W O O D  S T U D I O  P R I C E  T R E N D S

R I D G E W O O D  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 4

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

F L U S H I N G

W H I L E  S T U D I O  ( + 2 . 5 9 % )  A N D  O N E - B E D R O O M  ( + 3 . 2 6 % )  R E N T A L  P R I C E S  I N C R E A S E D , 
T H E  O V E R A L L  R E N T A L  M A R K E T  I N  F L U S H I N G  S A W  I T S  A V E R A G E  R E N T A L  P R I C E  F A L L 
B Y  0 . 4 9 %  D U R I N G  N O V E M B E R . 

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,538 1,798 1,770 1,680 1,602 1,674 1,664 1,564 1,614 1,630 1,629 1,536 1,576

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,014 1,980 1,977 1,955 1,960 1,933 2,053 2,069 1,993 2,017 2,014 1,857 1,917

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,933 2,894 2,751 2,609 2,529 2,573 2,686 2,562 2,789 2,732 2,760 2,705 2,574

1,000

1,250

1,500

1,750

2,000

2,250

1,350

1,600

1,850

2,100

2,350

2,600

2,000

2,250

2,500

2,750

3,000

3,250

F L U S H I N G  O N E - B E D R O O M  P R I C E  T R E N D S

F L U S H I N G  S T U D I O  P R I C E  T R E N D S

F L U S H I N G  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 5

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

R E G O  P A R K

D R I V E N  B Y  A  7 . 0 8 %  C O R R E C T I O N  I N  O N E - B E D R O O M  R E N T A L  P R I C I N G ,  T H E  A V E R A G E 
R E N T A L  P R I C E  I N  R E G O  P A R K  F E L L  B Y  2 . 0 3 %  T H I S  P A S T  M O N T H . 

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,785 1,637 1,662 1,739 1,676 1,718 1,644 1,719 1,882 1,891 1,772 1,755 1,810

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,035 1,922 1,961 2,034 2,044 2,050 1,952 1,995 2,043 2,063 2,064 2,042 1,897

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,567 2,461 2,414 2,569 2,514 2,367 2,426 2,491 2,709 2,587 2,581 2,635 2,594

1,100

1,300

1,500

1,700

1,900

2,100

1,600

1,750

1,900

2,050

2,200

2,350

2,050

2,250

2,450

2,650

2,850

3,050

R E G O  P A R K  O N E - B E D R O O M  P R I C E  T R E N D S

R E G O  P A R K  S T U D I O  P R I C E  T R E N D S

R E G O  P A R K  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 6

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

F O R E S T  H I L L S

T H E  A V E R A G E  R E N T A L  P R I C E  I N  F O R E S T  H I L L S  E X P E R I E N C E D  A  S L I G H T 
C O R R E C T I O N  O F  0 . 4 9 %  D U R I N G  N O V E M B E R .  

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,560 1,593 1,617 1,682 1,664 1,672 1,707 1,715 1,657 1,719 1,715 1,633 1,672

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,973 1,941 2,011 2,064 2,057 2,010 1,994 1,979 1,960 1,980 1,973 1,973 1,952

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,475 2,544 2,520 2,516 2,720 2,826 2,688 2,601 2,647 2,644 2,562 2,679 2,630

1,400

1,480

1,560

1,640

1,720

1,800

1,500

1,700

1,900

2,100

2,300

2,500

2,000

2,200

2,400

2,600

2,800

3,000

F O R E S T  H I L L S  O N E - B E D R O O M  P R I C E  T R E N D S

F O R E S T  H I L L S  S T U D I O  P R I C E  T R E N D S

F O R E S T  H I L L S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 7

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

J A C K S O N  H E I G H T S

A F T E R  A N  I N C R E A S E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  J A C K S O N 
H E I G H T S  F E L L  B Y  3 . 4 8 %  D U R I N G  N O V E M B E R . 

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,618 1,594 1,633 1,536 1,563 1,565 1,595 1,592 1,616 1,540 1,633 1,633 1,608

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
1,762 1,786 1,802 1,876 1,924 1,886 1,841 1,890 1,883 1,861 1,868 1,870 1,789

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV
2,330 2,306 2,207 2,183 2,153 2,221 2,240 2,310 2,389 2,426 2,393 2,457 2,356

1,200

1,320

1,440

1,560

1,680

1,800

1,500

1,620

1,740

1,860

1,980

2,100

1,850

2,000

2,150

2,300

2,450

2,600

2,750

J A C K S O N  H E I G H T S  O N E - B E D R O O M  P R I C E  T R E N D S

J A C K S O N  H E I G H T S  S T U D I O  P R I C E  T R E N D S

J A C K S O N  H E I G H T S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 8

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  N O V E M B E R  2 0 1 8 M N S . C O M

T H E  R E P O R T  E X P L A I N E D
T H E  Q U E E N S  R E N T A L  M A R K E T  R E P O R T T M  C O M P A R E S  F L U C T U A T I O N  I N  T H E 
B O R O U G H ’ S  R E N T A L  D A T A  O N  A  M O N T H L Y  B A S I S .  I T  I S  A N  E S S E N T I A L  T O O L 
F O R  P O T E N T I A L  R E N T E R S  S E E K I N G  T R A N S P A R E N C Y  I N  T H E  Q U E E N S  A P A R T M E N T 
M A R K E T  A N D  A  B E N C H M A R K  F O R  L A N D L O R D S  T O E F F C I E N T L Y  A N D  F A I R L Y  A D J U S T 
I N D I V I D U A L  P R O P E R T Y  R E N T S  I N  Q U E E N S .

C O N T A C T  U S  N O W :  7 1 8 . 2 2 2 . 0 2 1 1

N O T E :  A L L  M A R K E T  D A T A  I S  C O L L E C T E D  A N D  C O M P I L E D 

B Y  M N S ’ S  M A R K E T I N G  D E P A R T M E N T .  T H E  I N F O R M A T I O N 

P R E S E N T E D  H E R E  I S  I N T E N D E D  F O R  I N S T R U C T I V E

P U R P O S E S  O N L Y  A N D  H A S  B E E N  G A T H E R E D  F R O M 

S O U R C E S  D E E M E D  R E L I A B L E ,  T H O U G H  I T  M A Y  B E 

S U B J E C T  T O  E R R O R S ,  O M I S S I O N S ,  C H A N G E S  O R 

W I T H D R A W A L  W I T H O U T  N O T I C E .  I F  Y O U  W O U L D  L I K E 

T O  R E P U B L I S H  T H I S  R E P O R T  O N  T H E  W E B ,  P L E A S E  B E 

S U R E  T O  S O U R C E  I T  A S  T H E  “ Q U E E N S  R E N T A L  M A R K E T 

R E P O R T ”  W I T H  A  L I N K  B A C K  T O  I T S  O R I G I N A L  L O C A T I O N . 

H T T P : / / W W W . M N S . C O M / Q U E E N S _ R E N T A L _ M A R K E T _ R E P O R T

T H E  Q U E E N S  R E N T A L  M A R K E T  R E P O R T T M  I S  B A S E D 

O N  A  C R O S S - S E C T I O N  O F  D A T A  F R O M  A V A I L A B L E 

L I S T I N G S  A N D  P R I C E D  U N D E R  $ 1 0 , 0 0 0 ,  W I T H 

U L T R A L U X U R Y  P R O P E R T Y  O M I T T E D  T O  O B T A I N  A 

T R U E  M O N T H L Y  R E N T A L  A V E R A G E .  O U R  D A T A

I S  A G G R E G A T E D  F R O M  T H E  M N S  P R O P R I E T A R Y 

D A T A B A S E  A N D  S A M P L E D  F R O M  A  S P E C I F C  M I D -

M O N T H  P O I N T  T O  R E C O R D  C U R R E N T  R E N T A L  R A T E S 

O F F E R E D  B Y  L A N D L O R D S  D U R I N G  T H A T  P A R T I C U L A R 

M O N T H .  I T  I S  T H E N  C O M B I N E D  W I T H  I N F O R M A T I O N 

F R O M  T H E  R E B N Y  R E A L  E S T A T E  L I S T I N G S  S O U R C E 

( R L S ) ,  O N L I N E  R E S I D E N T I A L  ( O L R . C O M )  A N D 

R . O . L . E . X .  ( R E A L  P L U S ) .

A U T H O R :  M N S  H A S  B E E N  H E L P I N G  Q U E E N S 

L A N D L O R D S  A N D  R E N T E R S  N A V I G A T E  T H E  R E N T A L 

M A R K E T  S I N C E  1 9 9 9 .  F R O M  L A R G E  C O M P A N I E S  T O 

I N D I V I D U A L S ,  M N S  T A I L O R S  S E R V I C E S  T O  M E E T 

Y O U R  N E E D S .  C O N T A C T  U S  T O D A Y  T O  S E E  H O W  W E 

C A N  H E L P .


