
Q U E E N S  R E N T A L  M A R K E T  R E P O R T

M A R C H  2 0 1 9
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Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T A B L E  O F  C O N T E N T S

1 1   N E I G H B O R H O O D  P R I C E  T R E N D S

2 7   T H E  R E P O R T  E X P L A I N E D

0 3   I N T R O D U C T I O N
0 4   A  Q U I C K  L O O K
1 0   Q U E E N S  P R I C E  T R E N D S

1 1   L O N G  I S L A N D  C I T Y
1 2   A S T O R I A
1 3   R I D G E W O O D
1 4   F L U S H I N G
1 5   R E G O  P A R K
1 6   F O R E S T  H I L L S
1 7   J A C K S O N  H E I G H T S



P A G E  3

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

I N T R O D U C T I O N

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T  I N  Q U E E N S  H A S 
I N C R E A S E D  B Y  1 . 9 4 % ,  F R O M  $ 2 , 2 1 2 . 6 4  T O  $ 2 , 2 5 5 . 6 6 .



P A G E  4

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K

T Y P E M O S T  E X P E N S I V E L E A S T  E X P E N S I V E

S T U D I O S L O N G  I S L A N D  C I T Y  $ 2 , 5 1 3 F L U S H I N G    $ 1 , 5 5 8

O N E - B E D R O O M S L O N G  I S L A N D  C I T Y  $ 3 , 1 3 0 J A C K S O N  H E I G H T S  $ 1 , 7 9 4

T W O - B E D R O O M S L O N G  I S L A N D  C I T Y  $ 4 , 0 6 3 R I D G E W O O D  $ 2 , 2 6 9

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  Q U E E N S  I N C R E A S E D 
B Y  1 . 9 4 % ,  F R O M  $ 2 , 2 1 2 . 6 4  T O  $ 2 , 2 5 5 . 6 6 .  T H E  A V E R A G E  P R I C E  F O R  A  S T U D I O 
I N C R E A S E D  B Y  4 . 9 7 % ,  F R O M  $ 1 , 8 0 4 . 3 1  T O  $ 1 , 8 9 3 . 9 9 .  T H E  A V E R A G E  R E N T A L  P R I C E 
F O R  A  O N E - B E D R O O M  U N I T  I N C R E A S E D  B Y  1 . 6 3 % ,  F R O M  $ 2 , 1 4 2 . 7 8  T O  $ 2 , 1 7 7 . 7 2 . 
T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  T W O - B E D R O O M  U N I T  I N C R E A S E D  B Y  0 . 1 6 % , 
F R O M  $ 2 , 6 9 0 . 8 4  T O  $ 2 , 6 9 5 . 2 6 .  Y E A R - O V E R - Y E A R ,  S T U D I O ,  O N E - B E D R O O M ,  A N D 
T W O - B E D R O O M S  A L L  S A W  T H E I R  A V E R A G E  P R I C E S  I N C R E A S E ,  B Y  6 . 7 8 % ,  1 . 9 9 % ,  A N D 
2 . 0 4 % ,  R E S P E C T I V E L Y . 

O U T  O F  T H E  S E V E N  N E I G H B O R H O O D S  T R A C K E D  B Y  T H I S  R E P O R T ,  O N L Y  T W O 
E X P E R I E N C E D  P R I C E  C O R R E C T I O N S  D U R I N G  M A R C H :  F L U S H I N G  ( - 2 . 4 9 % )  A N D  R E G O 

P A R K  ( - 2 . 2 1 % ) .  O U T  O F  A L L  U N I T  T Y P E S ,  O N E - B E D R O O M S  P E R F O R M E D  T H E  B E S T  O N 
A  B Y - N E I G H B O R H O O D  B A S I S ,  W I T H  P R I C E S  F A L L I N G  I N  O N L Y  T W O  N E I G H B O R H O O D S : 
R I D G E W O O D  ( - 2 . 6 6 % )  A N D  R E G O  P A R K  ( - 1 . 5 6 % ) .  T H I S  M O N T H ,  T H E  M O S T  E X P E N S I V E 
U N I T S  W E R E  A L L  I N  L O N G  I S L A N D  C I T Y .  T H E  M O S T  A F F O R D A B L E  S T U D I O  R E N T A L S 
W E R E  I N  F L U S H I N G ,  W H I L E  T H E  M O S T  A F F O R D A B L E  O N E - B E D R O O M  R E N T A L S  W E R E 
I N  J A C K S O N  H E I G H T S .  T H E  L E A S T  E X P E N S I V E  T W O - B E D R O O M  R E N T A L S  W E R E  I N 
R I D G E W O O D . 

M O V I N G  F O R W A R D ,  I T  R E M A I N S  T O  B E  O B S E R V E D  E X A C T L Y  W H A T  K I N D  O F  E F F E C T 
T H E  S U D D E N  A M A Z O N  P U L L O U T  H A S  O N  T H E  G R E A T E R  Q U E E N S  R E N T A L  M A R K E T .

 

N O T A B L E  T R E N D S
B U I L D I N G  ( A V E R A G E  P R I C E S )
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Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K  S T U D I O S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

R I D G E W O O D
S T U D I O  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
Q U E E N S  S T U D I O S

2 3 . 2 % ( $ 3 9 5 )

$ 1 , 8 9 4

$ 1 , 5 5 8

$ 1 , 6 5 0

$ 1 , 8 1 2

$ 2 , 5 1 3

$ 2 , 0 9 5

$ 1 , 7 4 5

$ 1 , 8 8 5



P A G E  6

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K  1  B E D S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

F O R E S T  H I L L S
1  B E D  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
Q U E E N S  1  B E D S

6 . 6 % ( $ 1 3 1 )

$ 2 , 1 7 8

$ 2 , 0 6 4

$ 1 , 7 9 4

$ 2 , 1 3 6

$ 3 , 1 3 0

$ 1 , 9 7 8

$ 2 , 0 1 3

$ 2 , 1 3 0



P A G E  7

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K  2  B E D S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

F L U S H I N G
2  B E D  P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
Q U E E N S  2  B E D S

6 . 4 % ( $ 1 6 2 )

$ 2 , 6 9 5

$ 2 , 3 7 7

$ 2 , 3 1 1

$ 2 , 5 6 5

$ 4 , 0 6 3

$ 2 , 2 6 9

$ 2 , 6 3 0

$ 2 , 6 5 2



P A G E  8

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T Y P E M A R  2 0 1 8 M A R  2 0 1 9 C H A N G E

S T U D I O S $ 1 , 7 7 4 $ 1 , 8 9 4    6 . 7 8 %

O N E - B E D R O O M S $ 2 , 1 3 5 $ 2 , 1 7 8    1 . 9 9 %

T W O - B E D R O O M S $ 2 , 6 4 1 $ 2 , 6 9 5    2 . 0 4 %

Q U E E N S  R E N T S :  M A R C H  2 0 1 8  V S .  M A R C H  2 0 1 9

A  Q U I C K  L O O K

Y E A R  O V E R  Y E A R  P R I C E  C H A N G E 
B Y  N E I G H B O R H O O D

>  5 . 5 %  C h a n g e

4 %  -  5 . 5 %   C h a n g e

<  4 %   C h a n g e

- 1 . 5 2 %

2 . 0 4 %

6 . 0 6 %

2 . 3 3 %

2 . 4 6 % 3 . 5 2 %

6 . 9 4 %



P A G E  9

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

R I D G E W O O D 
O N E - B E D R O O M  - 2 . 7 %
 
F L U S H I N G 
S T U D I O S  - 4 . 4 %
T W O - B E D R O O M  - 6 . 4 %
  
R E G O  P A R K 

S T U D I O S  - 2 . 5 %
O N E - B E D R O O M  - 1 . 6 %
T W O - B E D R O O M  - 2 . 5 %
  
 

L O N G  I S L A N D  C I T Y 
S T U D I O S  1 . 8 %
O N E - B E D R O O M  1 . 6 %
T W O - B E D R O O M  2 . 5 %
 
A S T O R I A 
S T U D I O S  0 . 6 %
O N E - B E D R O O M  2 . 2 %

T W O - B E D R O O M  2 . 7 %
 
R I D G E W O O D 
S T U D I O S  2 3 . 2 %
T W O - B E D R O O M  1 . 1 %
  
F L U S H I N G 
O N E - B E D R O O M  4 . 0 %
 
F O R E S T  H I L L S 
S T U D I O S  8 . 3 %
O N E - B E D R O O M  6 . 6 %
T W O - B E D R O O M  1 . 7 %
 
J A C K S O N  H E I G H T S 
S T U D I O S  1 0 . 0 %
O N E - B E D R O O M  1 . 3 %
T W O - B E D R O O M  1 . 1 %

W H E R E  P R I C E S  D E C R E A S E D  ( M O N T H L Y ) W H E R E  P R I C E S  I N C R E A S E D  ( M O N T H L Y )

A  Q U I C K  L O O K



P A G E  1 0

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

Q U E E N S  P R I C E  T R E N D S

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,774 1,794 1,810 1,821 1,864 1,871 1,859 1,837 1,844 1,835 1,783 1,804 1,894

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,135 2,120 2,123 2,168 2,174 2,205 2,212 2,150 2,099 2,095 2,117 2,143 2,178

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,641 2,628 2,667 2,702 2,807 2,792 2,764 2,771 2,713 2,680 2,681 2,691 2,695

1,500

1,600

1,700

1,800

1,900

2,000

1,850

1,950

2,050

2,150

2,250

2,350

2,250

2,400

2,550

2,700

2,850

3,000

Q U E E N S  O N E - B E D R O O M  P R I C E  T R E N D S

Q U E E N S  S T U D I O  P R I C E  T R E N D S

Q U E E N S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 1

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

L O N G  I S L A N D  C I T Y

D U E ,  I N  L A R G E  P A R T ,  T O  R E N T A L  M A R K E T  S E A S O N A L I T Y ,  T H E  A V E R A G E  R E N T A L 
P R I C E  I N  L O N G  I S L A N D  C I T Y  I N C R E A S E D  B Y  2 . 0 2 % .  

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,380 2,421 2,504 2,546 2,615 2,601 2,593 2,551 2,528 2,552 2,435 2,469 2,513

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,900 2,939 3,022 3,162 3,175 3,265 3,228 3,198 3,101 3,107 3,087 3,080 3,130

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,871 3,904 4,009 4,121 4,286 4,298 4,275 4,164 4,020 4,153 4,081 3,965 4,063

2,150

2,300

2,450

2,600

2,750

2,900

2,000

2,400

2,800

3,200

3,600

4,000

3,000

3,500

4,000

4,500

5,000

5,500

L O N G  I S L A N D  C I T Y  O N E - B E D R O O M  P R I C E  T R E N D S

L O N G  I S L A N D  C I T Y  S T U D I O  P R I C E  T R E N D S

L O N G  I S L A N D  C I T Y  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 2

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A S T O R I A

T H I S  P A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  A S T O R I A  I N C R E A S E D  B Y  1 . 9 5 % . 
T H E  M A J O R I T Y  O F  T H I S  G R O W T H  O C C U R R E D  W I T H I N  T H E  O N E  A N D  T W O - B E D R O O M 
S U B M A R K E T S . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,840 1,819 1,868 1,880 1,972 1,973 1,983 1,992 1,894 1,884 1,833 1,801 1,812

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,110 2,088 2,121 2,109 2,131 2,120 2,175 2,149 2,091 2,067 2,058 2,089 2,136

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,415 2,336 2,395 2,450 2,449 2,478 2,490 2,517 2,510 2,457 2,511 2,498 2,565

1,550

1,700

1,850

2,000

2,150

2,300

1,850

1,950

2,050

2,150

2,250

2,350

2,100

2,250

2,400

2,550

2,700

2,850

A S T O R I A  O N E - B E D R O O M  P R I C E  T R E N D S

A S T O R I A  S T U D I O  P R I C E  T R E N D S

A S T O R I A  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 3

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

R I D G E W O O D

O N C E  A G A I N ,  S T U D I O  P R I C I N G  I N  R I D G E W O O D  E X P E R I E N C E D  A  L A R G E R - T H A N - N O R M A L  I N C R E A S E , 
G R O W I N G  B Y  2 3 . 2 4 %  D U R I N G  M A R C H .  T H I S  G R O W T H  I S  T H E  D I R E C T  R E S U LT  O F  L O W  I N V E N TO R Y  A L O N G 
W I T H  A N  I N C R E A S E  I N  L U X U R Y  L I S T I N G S ,  B OT H  O F  W H I C H  E X E R T  U P WA R D  P R E S S U R E  O N  P R I C I N G  I N  T H E 
A R E A .  O V E R A L L ,  T H E  AV E R A G E  R E N TA L  P R I C E  I N  R I D G E W O O D  I N C R E A S E D  B Y  6 . 1 3 % .  T H I S  P A S T  M O N T H .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,690 1,690 1,690 1,727 1,690 1,745 1,687 1,763 1,821 1,815 - 1,700 2,095

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,951 1,936 1,881 1,969 2,035 2,132 2,163 1,961 1,946 1,913 1,996 2,032 1,978

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,289 2,170 2,225 2,379 2,355 2,378 2,289 2,237 2,304 2,240 2,265 2,243 2,269

1,000

1,250

1,500

1,750

2,000

2,250

1,500

1,700

1,900

2,100

2,300

2,500

1,600

1,850

2,100

2,350

2,600

2,850

R I D G E W O O D  O N E - B E D R O O M  P R I C E  T R E N D S

R I D G E W O O D  S T U D I O  P R I C E  T R E N D S

R I D G E W O O D  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 4

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

F L U S H I N G

O N E  O F  O N L Y  T W O  Q U E E N S  N E I G H B O R H O O D S  T O  E X P E R I E N C E  A  C O R R E C T I O N 
D U R I N G  M A R C H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  F L U S H I N G  F E L L  B Y  2 . 4 9 % .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,602 1,674 1,664 1,564 1,614 1,630 1,629 1,536 1,576 1,634 1,621 1,629 1,558

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,960 1,933 2,053 2,069 1,993 2,017 2,014 1,857 1,917 1,938 2,040 1,984 2,064

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,529 2,573 2,686 2,562 2,789 2,732 2,760 2,705 2,574 2,561 2,588 2,539 2,377

1,000

1,250

1,500

1,750

2,000

2,250

1,350

1,600

1,850

2,100

2,350

2,600

2,000

2,250

2,500

2,750

3,000

3,250

F L U S H I N G  O N E - B E D R O O M  P R I C E  T R E N D S

F L U S H I N G  S T U D I O  P R I C E  T R E N D S

F L U S H I N G  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 5

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

R E G O  P A R K

A F T E R  A  L A R G E  I N C R E A S E  L A S T  M O N T H ,  R E N T A L  P R I C I N G  I N  R E G O  P A R K 
E X P E R I E N C E D  A  C O R R E C T I O N  O F  2 . 2 1 %  D U R I N G  M A R C H .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,676 1,718 1,644 1,719 1,882 1,891 1,772 1,755 1,810 1,712 1,733 1,790 1,745

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,044 2,050 1,952 1,995 2,043 2,063 2,064 2,042 1,897 1,924 1,956 2,044 2,013

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,514 2,367 2,426 2,491 2,709 2,587 2,581 2,635 2,594 2,512 2,516 2,697 2,630

1,200

1,400

1,600

1,800

2,000

2,200

1,600

1,750

1,900

2,050

2,200

2,350

2,050

2,250

2,450

2,650

2,850

3,050

R E G O  P A R K  O N E - B E D R O O M  P R I C E  T R E N D S

R E G O  P A R K  S T U D I O  P R I C E  T R E N D S

R E G O  P A R K  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 6

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

F O R E S T  H I L L S

C O N T I N U I N G  T H E  T R E N D  T H A T  E M E R G E D  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L 
P R I C E  I N  F O R E S T  H I L L S  I N C R E A S E D  A G A I N ,  T H I S  T I M E  B Y  A N  I M P R E S S I V E  5 . 0 3 % .   

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,664 1,672 1,707 1,715 1,657 1,719 1,715 1,633 1,672 1,693 1,680 1,741 1,885

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,057 2,010 1,994 1,979 1,960 1,980 1,973 1,973 1,952 1,933 1,930 1,999 2,130

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,720 2,826 2,688 2,601 2,647 2,644 2,562 2,679 2,630 2,605 2,512 2,608 2,652

1,400

1,520

1,640

1,760

1,880

2,000

1,500

1,700

1,900

2,100

2,300

2,500

2,200

2,400

2,600

2,800

3,000

3,200

F O R E S T  H I L L S  O N E - B E D R O O M  P R I C E  T R E N D S

F O R E S T  H I L L S  S T U D I O  P R I C E  T R E N D S

F O R E S T  H I L L S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 7

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

J A C K S O N  H E I G H T S

D U R I N G  M A R C H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  J A C K S O N  H E I G H T S  I N C R E A S E D  B Y 
3 . 5 6 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,563 1,565 1,595 1,592 1,616 1,540 1,633 1,633 1,608 1,553 1,399 1,500 1,650

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,924 1,886 1,841 1,890 1,883 1,861 1,868 1,870 1,789 1,780 1,753 1,771 1,794

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,153 2,221 2,240 2,310 2,389 2,426 2,393 2,457 2,356 2,232 2,294 2,286 2,311

1,250

1,370

1,490

1,610

1,730

1,850

1,550

1,670

1,790

1,910

2,030

2,150

1,850

2,000

2,150

2,300

2,450

2,600

2,750

J A C K S O N  H E I G H T S  O N E - B E D R O O M  P R I C E  T R E N D S

J A C K S O N  H E I G H T S  S T U D I O  P R I C E  T R E N D S

J A C K S O N  H E I G H T S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 8

Q U E E N S  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T H E  R E P O R T  E X P L A I N E D
T H E  Q U E E N S  R E N T A L  M A R K E T  R E P O R T T M  C O M P A R E S  F L U C T U A T I O N  I N  T H E 
B O R O U G H ’ S  R E N T A L  D A T A  O N  A  M O N T H L Y  B A S I S .  I T  I S  A N  E S S E N T I A L  T O O L 
F O R  P O T E N T I A L  R E N T E R S  S E E K I N G  T R A N S P A R E N C Y  I N  T H E  Q U E E N S  A P A R T M E N T 
M A R K E T  A N D  A  B E N C H M A R K  F O R  L A N D L O R D S  T O E F F C I E N T L Y  A N D  F A I R L Y  A D J U S T 
I N D I V I D U A L  P R O P E R T Y  R E N T S  I N  Q U E E N S .

C O N T A C T  U S  N O W :  7 1 8 . 2 2 2 . 0 2 1 1

N O T E :  A L L  M A R K E T  D A T A  I S  C O L L E C T E D  A N D  C O M P I L E D 

B Y  M N S ’ S  M A R K E T I N G  D E P A R T M E N T .  T H E  I N F O R M A T I O N 

P R E S E N T E D  H E R E  I S  I N T E N D E D  F O R  I N S T R U C T I V E

P U R P O S E S  O N L Y  A N D  H A S  B E E N  G A T H E R E D  F R O M 

S O U R C E S  D E E M E D  R E L I A B L E ,  T H O U G H  I T  M A Y  B E 

S U B J E C T  T O  E R R O R S ,  O M I S S I O N S ,  C H A N G E S  O R 

W I T H D R A W A L  W I T H O U T  N O T I C E .  I F  Y O U  W O U L D  L I K E 

T O  R E P U B L I S H  T H I S  R E P O R T  O N  T H E  W E B ,  P L E A S E  B E 

S U R E  T O  S O U R C E  I T  A S  T H E  “ Q U E E N S  R E N T A L  M A R K E T 

R E P O R T ”  W I T H  A  L I N K  B A C K  T O  I T S  O R I G I N A L  L O C A T I O N . 

H T T P : / / W W W . M N S . C O M / Q U E E N S _ R E N T A L _ M A R K E T _ R E P O R T

T H E  Q U E E N S  R E N T A L  M A R K E T  R E P O R T T M  I S  B A S E D 

O N  A  C R O S S - S E C T I O N  O F  D A T A  F R O M  A V A I L A B L E 

L I S T I N G S  A N D  P R I C E D  U N D E R  $ 1 0 , 0 0 0 ,  W I T H 

U L T R A L U X U R Y  P R O P E R T Y  O M I T T E D  T O  O B T A I N  A 

T R U E  M O N T H L Y  R E N T A L  A V E R A G E .  O U R  D A T A

I S  A G G R E G A T E D  F R O M  T H E  M N S  P R O P R I E T A R Y 

D A T A B A S E  A N D  S A M P L E D  F R O M  A  S P E C I F C  M I D -

M O N T H  P O I N T  T O  R E C O R D  C U R R E N T  R E N T A L  R A T E S 

O F F E R E D  B Y  L A N D L O R D S  D U R I N G  T H A T  P A R T I C U L A R 

M O N T H .  I T  I S  T H E N  C O M B I N E D  W I T H  I N F O R M A T I O N 

F R O M  T H E  R E B N Y  R E A L  E S T A T E  L I S T I N G S  S O U R C E 

( R L S ) ,  O N L I N E  R E S I D E N T I A L  ( O L R . C O M )  A N D 

R . O . L . E . X .  ( R E A L  P L U S ) .

A U T H O R :  M N S  H A S  B E E N  H E L P I N G  Q U E E N S 

L A N D L O R D S  A N D  R E N T E R S  N A V I G A T E  T H E  R E N T A L 

M A R K E T  S I N C E  1 9 9 9 .  F R O M  L A R G E  C O M P A N I E S  T O 

I N D I V I D U A L S ,  M N S  T A I L O R S  S E R V I C E S  T O  M E E T 

Y O U R  N E E D S .  C O N T A C T  U S  T O D A Y  T O  S E E  H O W  W E 

C A N  H E L P .


