
B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T

M A R C H  2 0 1 9



P A G E  2

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T A B L E  O F  C O N T E N T S

1 1  N E I G H B O R H O O D  P R I C E  T R E N D S

2 6  T H E  R E P O R T  E X P L A I N E D

0 3  I N T R O D U C T I O N
0 4  A  Q U I C K  L O O K

0 5  M E A N  B R O O K L Y N  R E N T A L  P R I C E S
1 0  B R O O K L Y N  P R I C E  T R E N D S

1 1  B A Y  R I D G E
1 T W O  B E D R O O M F O R D - S T U Y V E S A N T
1 3  B O E R U M  H I L L
1 4  B R O O K L Y N  H E I G H T S
1 5  B U S H W I C K
1 6  C L I N T O N  H I L L
1 7  C O B B L E  H I L L
1 8  C R O W N  H E I G H T S
1 9  D O W N T O W N  B R O O K L Y N
2 0  D U M B O
2 1  F O R T  G R E E N E
2 2  G R E E N P O I N T
2 3  P A R K  S L O P E
2 4  P R O S P E C T - L E F F E R T S  G A R D E N S
2 5  W I L L I A M S B U R G



P A G E  3

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

I N T R O D U C T I O N

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  B R O O K L Y N 
I N C R E A S E D  B Y  1 . 7 0 % ,  F R O M  $ 2 , 8 1 5 . 9 1  T O  $ 2 , 8 6 3 . 7 8 .



P A G E  4

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

O V E R  T H E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  B R O O K L Y N  I N C R E A S E D  B Y  1 . 7 0 % ,  F R O M 
$ 2 , 8 1 5 . 9 1  T O  $ 2 , 8 6 3 . 7 8 .  T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  S T U D I O  U N I T  I N C R E A S E D  B Y 
2 . 6 5 % ,  F R O M  $ 2 , 2 2 3 . 1 2  T O  $ 2 , 2 8 1 . 9 6 .  T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  O N E - B E D R O O M  U N I T 
I N C R E A S E D  B Y  2 . 2 2 % ,  F R O M  $ 2 . 7 2 1 . 9 3  T O  $ 2 , 7 8 2 . 3 8 .  T H E  A V E R A G E  R E N T A L  P R I C E  F O R  A  T W O -
B E D R O O M  U N I T  I N C R E A S E D  B Y  0 . 6 9 % ,  F R O M  $ 3 , 5 0 2 . 6 7  T O  $ 3 , 5 2 6 . 9 9 .  Y E A R - O V E R - Y E A R ,  R E N T A L 
P R I C E S  A R E  U P  A C R O S S - T H E - B O A R D  W I T H  S T U D I O ,  O N E - B E D R O O M ,  A N D  T W O - B E D R O O M  P R I C E S 
I N C R E A S I N G  B Y  2 . 1 5 % ,  4 . 7 3 % ,  A N D  1 . 9 6 % ,  R E S P E C T I V E L Y . 

T H I S  P A S T  M O N T H ,  T H I R T E E N  O U T  O F  T H E  F I F T E E N  N E I G H B O R H O O D S  T R A C K E D  B Y  T H I S  R E P O R T 
S A W  T H E I R  A V E R A G E  R E N T A L  P R I C E S  I N C R E A S E ,  W I T H  O N L Y  D U M B O  ( - 2 . 9 0 % )  A N D  D O W N T O W N 
B R O O K L Y N  ( - 0 . 2 3 % )  E X P E R I E N C I N G  C O R R E C T I O N S .  G R E E N P O I N T  C O N T I N U E S  T O  P O S T  S T R O N G 
M O N T H - O V E R - M O N T H  A V E R A G E  P R I C E  I N C R E A S E S ,  T H I S  I M P R E S S I V E  C O N S I S T E N T  G R O W T H  I S 
T H E  D I R E C T  R E S U L T  O F  A  S T E A D Y  S T R E A M  O F  L I S T I N G S  C O M I N G  O N T O  T H E  M A R K E T  F R O M 
N E W E R  D E V E L O P M E N T S  I N  T H E  A R E A ,  S P E C I F I C A L L Y  F R O M  B U I L D I N G S  L I K E  O N E  B L U E  S L I P 
A N D  T H E  G R E E N P O I N T ,  B O T H  O F  W H I C H  A R E  L O C A T E D  A L O N G  G R E E N P O I N T ’ S  E V E R - C H A N G I N G 
W A T E R F R O N T . 

A S  W E  E N T E R  T H E  W A R M E R  M O N T H S  O F  2 0 1 9 ,  I T  W I L L  B E  I N T E R E S T I N G  T O  S E E  H O W  R E A L 
E S T A T E  M A R K E T  S E A S O N A L I T Y ,  T O G E T H E R  W I T H  O T H E R  M A R K E T  D R I V E R S ,  S U C H  A S  A M A Z O N ’ S 
E X I T  A N D  T H E  N O W - A B A N D O N E D  L - T R A I N  S H U T D O W N  P L A N ,  W I L L  A F F E C T  T H E  G R E A T E R 
B R O O K L Y N  R E N T A L  M A R K E T . 

. 

T Y P E M O S T  E X P E N S I V E L E A S T  E X P E N S I V E

S T U D I O S D U M B O  $ 3 , 2 0 6 B A Y  R I D G E  $ 1 , 4 6 1

O N E - B E D R O O M S D U M B O  $ 4 , 4 3 9 B A Y  R I D G E  $ 1 , 7 6 1

T W O - B E D R O O M S D U M B O  $ 5 , 6 2 3 B A Y  R I D G E  $ 2 , 2 8 6

N O T A B L E  T R E N D S
B U I L D I N G  ( A V E R A G E  P R I C E S )

A  Q U I C K  L O O K



P A G E  5

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

$ 2 , 2 3 9

$ 2 , 4 5 8

$ 2 , 7 8 4

$ 3 , 2 0 6

$ 2 , 5 5 2

$ 2 , 3 0 0

$ 2 , 2 2 6

$ 2 , 2 0 3

$ 1 , 4 6 2

$ 1 , 6 5 9

$ 1 , 8 6 3

$ 1 , 9 1 3

$ 2 , 6 6 5

$ 2 , 5 9 0

$ 2 , 1 0 9

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

C O B B L E  H I L L
S T U D I O  P R I C E S

A  Q U I C K  L O O K  S T U D I O S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
B R O O K L Y N  S T U D I O S

2 1 . 1 % ( $ 4 0 0 )

$ 2 , 2 8 2



P A G E  6

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K  O N E - B E D R O O M S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

B R O O K L Y N  H E I G H T S
O N E - B E D R O O M 

P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
B R O O K L Y N 
O N E - B E D R O O M S

8 . 2 % ( $ 2 5 7 )

$ 2 , 7 8 2

$ 2 , 6 3 0

$ 3 , 0 3 3

$ 3 , 4 1 3

$ 4 , 4 3 9

$ 3 , 4 0 8

$ 2 , 9 4 7

$ 2 , 8 5 0

$ 2 , 6 8 8

$ 1 , 7 6 1

$ 1 , 9 6 2

$ 2 , 2 0 9

$ 2 , 1 7 8

$ 3 , 0 4 7

$ 2 , 7 5 7

$ 2 , 4 1 4
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B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

A  Q U I C K  L O O K  T W O - B E D R O O M S

A V E R A G E  U N I T  P R I C E S 
B Y  N E I G H B O R H O O D

B O E R U M  H I L L
T W O - B E D R O O M 

P R I C E S

G R E A T E S T  C H A N G E S
S I N C E  F E B R U A R Y

A V E R A G E  P R I C E
B R O O K L Y N 
T W O - B E D R O O M S

1 7 . 7 % ( $ 6 2 8 )

$ 3 , 5 2 7

$ 3 , 2 6 3

$ 3 , 8 6 6

$ 4 , 5 0 1

$ 5 , 6 2 3

$ 5 , 2 5 7

$ 3 , 6 8 7

$ 4 , 1 6 6

$ 3 , 3 8 9

$ 2 , 2 8 6

$ 2 , 4 2 6

$ 2 , 5 7 6

$ 2 , 5 6 2

$ 3 , 5 4 0

$ 3 , 1 8 7

$ 2 , 5 7 6



P A G E  8

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T Y P E M A R  2 0 1 8 M A R  2 0 1 9 C H A N G E

S T U D I O S $ 2 , 2 3 4 $ 2 , 2 8 2  2 . 1 5 %

O N E - B E D R O O M S $ 2 , 6 5 7 $ 2 , 7 8 2  4 . 7 3 %

T W O - B E D R O O M S $ 3 , 4 5 9 $ 3 , 5 2 7  1 . 9 6 %

B R O O K L Y N  R E N T S :  M A R C H  2 0 1 8  V S .  M A R C H  2 0 1 9

Y E A R  O V E R  Y E A R  P R I C E  C H A N G E 
B Y  N E I G H B O R H O O D

>  5 . 5 %  C h a n g e

2 %  -  5 . 5 %  C h a n g e

<  2 %  C h a n g e

A  Q U I C K  L O O K

4 . 9 1 %

- 1 . 1 4 %

- 3 . 4 5 %

8 . 9 3 %

7 . 6 2 %

4 . 7 1 %

3 . 4 7 %

5 . 5 4 %

6 . 5 1 %

1 . 6 7 %

6 . 0 0 %

- 0 . 5 0 %

7 . 2 3 %

- 2 . 7 3 %

-2.67%



P A G E  9

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B A Y  R I D G E 
O N E  B E D R O O M  - 1 . 4 %

B O E R U M  H I L L 
S T U D I O S  - 3 . 7 %
 
B R O O K L Y N  H E I G H T S 
T W O  B E D R O O M  - 1 . 5 %
 
B U S H W I C K 
S T U D I O S  - 1 . 2 %
 
D U M B O 
S T U D I O S  - 1 . 6 %
T W O  B E D R O O M  - 7 . 0 %
 

B A Y  R I D G E 
S T U D I O S  1 . 5 %
T W O  B E D R O O M  4 . 0 %
 
B E D  S T U Y 
S T U D I O S  0 . 8 %
O N E  B E D R O O M  0 . 6 %
T W O  B E D R O O M  1 . 0 %
 
B O E R U M  H I L L 
O N E  B E D R O O M  1 . 4 %
T W O  B E D R O O M  1 7 . 7 %
 
B R O O K L Y N  H E I G H T S 
S T U D I O S  5 . 5 %
O N E  B E D R O O M  8 . 2 %
 
B U S H W I C K 
O N E  B E D R O O M  1 . 8 %
T W O  B E D R O O M  1 . 4 %

W H E R E  P R I C E S  D E C R E A S E D 

W H E R E  P R I C E S  I N C R E A S E D 

D O W N T O W N  B K
T W O  B E D R O O M  - 1 . 8 %

F O R T  G R E E N E 
T W O  B E D R O O M  - 0 . 4 %
 
P A R K  S L O P E 
S T U D I O S  - 0 . 4 %
 
P L G 
T W O  B E D R O O M  - 0 . 9 %
 
W I L L I A M S B U R G 
T W O  B E D R O O M  - 0 . 9 %

C L I N T O N  H I L L 
S T U D I O S  3 . 0 %
O N E  B E D R O O M  3 . 6 %
T W O  B E D R O O M  0 . 3 %
 
C O B B L E  H I L L 
S T U D I O S  2 1 . 1 %
O N E  B E D R O O M  2 . 5 %
T W O  B E D R O O M  2 . 7 %

C R O W N  H E I G H T S 
S T U D I O S  0 . 4 %
O N E  B E D R O O M  2 . 3 %
T W O  B E D R O O M  1 . 6 %
 
D U M B O 
O N E  B E D R O O M  1 . 7 %
 
D O W N T O W N  B K
S T U D I O S  1 . 8 %
O N E  B E D R O O M  0 . 3 %
 

F O R T  G R E E N E 
S T U D I O S  4 . 4 %
O N E  B E D R O O M  1 . 9 %
 
G R E E N P O I N T 
S T U D I O S  7 . 9 %
O N E  B E D R O O M  2 . 2 %
T W O  B E D R O O M  0 . 9 %
 
P A R K  S L O P E 
O N E  B E D R O O M  1 . 4 %
T W O  B E D R O O M  1 . 9 %
 
P L G 
S T U D I O S  0 . 0 3 %
O N E  B E D R O O M  2 . 3 %

W I L L I A M S B U R G 
S T U D I O S  2 . 5 %
O N E  B E D R O O M  2 . 8 %
 

A  Q U I C K  L O O K



P A G E  1 0

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B R O O K L Y N  P R I C E  T R E N D S

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,234 2,223 2,230 2,217 2,199 2,238 2,275 2,254 2,268 2,246 2,226 2,223 2,282

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,657 2,668 2,695 2,735 2,756 2,766 2,702 2,701 2,691 2,669 2,672 2,722 2,782

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,459 3,474 3,546 3,542 3,567 3,561 3,587 3,515 3,432 3,457 3,449 3,503 3,527

1,900

2,020

2,140

2,260

2,380

2,500

2,500

2,600

2,700

2,800

2,900

3,000

3,000

3,150

3,300

3,450

3,600

3,750

B R O O K L Y N  O N E - B E D R O O M  P R I C E  T R E N D S

B R O O K L Y N  S T U D I O  P R I C E  T R E N D S

B R O O K L Y N  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 1

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B A Y  R I D G E
T H I S  P A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  B A Y  R I D G E  I N C R E A S E D  B Y 
1 . 5 8 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,418 1,403 1,450 1,455 1,403 1,472 1,542 1,563 1,439 1,431 1,477 1,440 1,462

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,712 1,779 1,746 1,740 1,736 1,783 1,767 1,764 1,764 1,769 1,757 1,785 1,761

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,195 2,213 2,249 2,311 2,269 2,282 2,273 2,224 2,254 2,220 2,240 2,198 2,286

1,000

1,150

1,300

1,450

1,600

1,750

1,400

1,520

1,640

1,760

1,880

2,000

1,600

1,840

2,080

2,320

2,560

2,800

B A Y  R I D G E  O N E - B E D R O O M  P R I C E  T R E N D S

B A Y  R I D G E  S T U D I O  P R I C E  T R E N D S

B A Y  R I D G E  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 2

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B E D F O R D - S T U Y V E S A N T
D U R I N G  M A R C H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  B E D F O R D - S T U Y V E S A N T 
I N C R E A S E D  B Y  0 . 8 2 % .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,796 1,791 1,788 1,783 1,954 1,958 1,965 1,985 2,013 1,935 1,924 1,897 1,913

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,071 2,149 2,166 2,221 2,173 2,216 2,232 2,190 2,188 2,206 2,168 2,166 2,178

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,437 2,409 2,452 2,459 2,495 2,560 2,577 2,563 2,522 2,512 2,496 2,537 2,562

1,450

1,600

1,750

1,900

2,050

2,200

1,900

2,000

2,100

2,200

2,300

2,400

2,100

2,250

2,400

2,550

2,700

2,850

B E D F O R D - S T U Y V E S A N T  O N E - B E D R O O M  P R I C E  T R E N D S

B E D F O R D - S T U Y V E S A N T  S T U D I O  P R I C E  T R E N D S

B E D F O R D - S T U Y V E S A N T  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 3

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B O E R U M  H I L L
B U I L D I N G  O N  T H E  M O M E N T U M  F R O M  L A S T  M O N T H ’ S  I N C R E A S E ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N 
B O E R U M  H I L L  D U R I N G  M A R C H  I N C R E A S E D  B Y  6 . 7 2 % .  T H E  M A J O R I T Y  O F  T H I S  P R I C E  I N C R E A S E 
O C C U R R E D  W I T H I N  T W O - B E D R O O M  P R I C I N G  W H E R E  A  H A N D F U L  O F  L U X U R Y  U N I T S  I N C R E A S E D 
T W O - B E D R O O M  P R I C I N G  B Y  1 7 . 7 5 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,243 2,226 2,419 2,374 2,144 2,210 2,205 1,900 2,036 2,158 2,174 2,311 2,226

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,755 2,778 2,875 2,890 2,823 2,817 2,834 2,716 2,615 2,642 2,657 2,811 2,850

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,589 3,692 3,796 3,833 4,065 4,065 3,971 3,735 3,684 3,619 3,620 3,538 4,166

1,500

1,800

2,100

2,400

2,700

3,000

2,100

2,350

2,600

2,850

3,100

3,350

2,500

3,000

3,500

4,000

4,500

5,000

B O E R U M  H I L L  O N E - B E D R O O M  P R I C E  T R E N D S

B O E R U M  H I L L  S T U D I O  P R I C E  T R E N D S

B O E R U M  H I L L  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 4

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B R O O K L Y N  H E I G H T S
A F T E R  A  L A R G E  I N C R E A S E  L A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N 
B R O O K L Y N  H E I G H T S  I N C R E A S E D  B Y  A  R E L A T I V E L Y  S U B D U E D  2 . 8 7 %  D U R I N G  M A R C H . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,404 2,298 2,272 2,366 2,210 2,275 2,246 2,345 2,469 2,466 2,401 2,418 2,552

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,119 3,041 3,106 3,248 3,103 3,153 3,016 3,171 3,259 3,187 3,084 3,150 3,407

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
4,774 4,835 4,719 4,896 4,978 5,008 5,105 5,032 4,547 4,707 4,643 5,336 5,257

1,650

1,900

2,150

2,400

2,650

2,900

2,400

2,700

3,000

3,300

3,600

3,900

3,800

4,200

4,600

5,000

5,400

5,800

B R O O K L Y N  H E I G H T S  O N E - B E D R O O M  P R I C E  T R E N D S

B R O O K L Y N  H E I G H T S  S T U D I O  P R I C E  T R E N D S

B R O O K L Y N  H E I G H T S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 5

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

B U S H W I C K
M A R C H  W A S  A  R E L A T I V E L Y  S T A B L E  M O N T H  F O R  R E N T A L  P R I C I N G  I N  B U S H W I C K , 
W H E R E  P R I C I N G  I N C R E A S E D  B Y  J U S T  0 . 7 3 % .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,091 2,108 2,107 2,142 2,145 2,166 2,153 2,140 2,094 2,097 2,074 2,136 2,109

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,166 2,068 2,160 2,187 2,340 2,323 2,345 2,306 2,225 2,247 2,295 2,372 2,414

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,409 2,440 2,485 2,531 2,558 2,567 2,540 2,458 2,459 2,436 2,477 2,539 2,576

1,500

1,700

1,900

2,100

2,300

2,500

1,850

2,000

2,150

2,300

2,450

2,600

2,200

2,300

2,400

2,500

2,600

2,700

B U S H W I C K  O N E - B E D R O O M  P R I C E  T R E N D S

B U S H W I C K   S T U D I O  P R I C E  T R E N D S

B U S H W I C K  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 6

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

C L I N T O N  H I L L
O V E R  T H E  P A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  C L I N T O N  H I L L  I N C R E A S E D 
B Y  2 . 1 0 % .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,164 2,296 2,301 2,224 2,192 2,271 2,298 2,352 2,252 2,146 2,113 2,174 2,239

F

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,493 2,522 2,541 2,484 2,552 2,539 2,570 2,577 2,501 2,454 2,503 2,538 2,630

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,094 3,270 3,232 3,203 3,299 3,238 3,351 3,203 3,142 3,122 3,205 3,253 3,263

1,600

1,820

2,040

2,260

2,480

2,700

1,800

2,040

2,280

2,520

2,760

3,000

2,100

2,500

2,900

3,300

3,700

4,100

C L I N T O N  H I L L  O N E - B E D R O O M  P R I C E  T R E N D S

C L I N T O N  H I L L  S T U D I O  P R I C E  T R E N D S

C L I N T O N  H I L L  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 7

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

C O B B L E  H I L L
T H A N K S  T O  A  C O N F L U E N C E  O F  L O W - I N V E N T O R Y  N U M B E R S  A N D  A N  I N C R E A S E  I N 
L U X U R Y  I N V E N T O R Y ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  C O B B L E  H I L L  I N C R E A S E D  B Y 
6 . 8 0 %  D U R I N G  M A R C H .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,584 2,169 2,100 2,180 1,825 1,871 - - 2,200 2,138 2,200 1,900 2,300

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,834 2,872 2,722 2,904 3,096 3,005 2,849 2,733 2,688 2,717 2,776 2,874 2,947

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,767 3,512 3,886 3,886 3,613 3,736 3,721 3,564 3,634 3,755 3,623 3,591 3,687

1,200

1,600

2,000

2,400

2,800

3,200

2,070

2,320

2,570

2,820

3,070

3,320

2,750

3,150

3,550

3,950

4,350

4,750

C O B B L E  H I L L  O N E - B E D R O O M  P R I C E  T R E N D S

C O B B L E  H I L L  S T U D I O  P R I C E  T R E N D S

C O B B L E  H I L L  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 8

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

C R O W N  H E I G H T S
D U R I N G  M A R C H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  C R O W N  H E I G H T S  I N C R E A S E D  B Y 
1 . 5 0 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,931 1,994 1,936 1,901 1,869 1,866 1,908 1,743 1,816 1,821 1,812 1,857 1,863

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,256 2,212 2,186 2,211 2,227 2,225 2,276 2,184 2,203 2,166 2,143 2,158 2,209

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,493 2,471 2,544 2,529 2,629 2,550 2,591 2,518 2,430 2,438 2,461 2,534 2,576

1,200

1,440

1,680

1,920

2,160

2,400

1,500

1,740

1,980

2,220

2,460

2,700

1,900

2,100

2,300

2,500

2,700

2,900

C R O W N  H E I G H T S  O N E - B E D R O O M  P R I C E  T R E N D S

C R O W N  H E I G H T S  S T U D I O  P R I C E  T R E N D S

C R O W N  H E I G H T S  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  1 9

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

D O W N T O W N  B R O O K L Y N
M A R C H  W A S  A  S T A B L E  M O N T H  F O R  R E N T A L  P R I C I N G  I N  D O W N T O W N  B R O O K L Y N , 
W H E R E  T H E  A V E R A G E  P R I C E  D E C R E A S E D  B Y  J U S T  0 . 2 3 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,556 2,588 2,674 2,783 2,719 2,790 2,745 2,762 2,684 2,659 2,655 2,734 2,784

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,226 3,294 3,418 3,465 3,397 3,602 3,473 3,372 3,317 3,319 3,370 3,404 3,413

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
4,194 4,454 4,718 4,740 4,833 4,689 4,797 4,575 4,680 4,541 4,464 4,585 4,501

2,100

2,340

2,580

2,820

3,060

3,300

2,700

2,950

3,200

3,450

3,700

3,950

3,500

3,900

4,300

4,700

5,100

5,500

D O W N T O W N  B R O O K L Y N  O N E - B E D R O O M  P R I C E  T R E N D S

D O W N T O W N  B R O O K L Y N  S T U D I O  P R I C E  T R E N D S

D O W N T O W N  B R O O K L Y N  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 0

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

D U M B O
T H I S  P A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  D U M B O  F E L L  B Y  2 . 9 0 % . 

MAR APR MAY JUN JUL Aug SEP OCT NOV DEC JAN FEB MAR
3,131 3,264 3,102 2,945 3,117 3,196 3,150 3,135 3,350 3,420 3,353 3,256 3,206

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
4,042 4,018 4,050 4,260 4,297 4,141 3,924 4,136 4,300 4,141 4,233 4,364 4,439

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
6,570 6,410 6,486 6,045 5,893 6,146 6,299 6,644 5,973 6,331 6,123 6,045 5,623

2,200

2,600

3,000

3,400

3,800

4,200

3,000

3,400

3,800

4,200

4,600

5,000

4,500

5,100

5,700

6,300

6,900

7,500

D U M B O  O N E - B E D R O O M  P R I C E  T R E N D S

D U M B O  S T U D I O  P R I C E  T R E N D S

D U M B O  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 1

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

F O R T  G R E E N E
W H I L E  S T U D I O  P R I C I N G  I N  F O R T  G R E E N E  I N C R E A S E D  B Y  A N  I M P R E S S I V E  4 . 4 4 % 
D U R I N G  M A R C H ,  T H E  A V E R A G E  O V E R A L L  F O R T  G R E E N E  R E N T A L  P R I C E  I N C R E A S E D  B Y 
J U S T  1 . 6 1 %  I N  T H A T  S A M E  S P A N .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,471 2,489 2,483 2,267 2,545 2,578 2,668 2,642 2,567 2,572 2,445 2,353 2,458

MAR APR MAY JUN JUL Aug SEP OCT NOV DEC JAN FEB MAR
3,071 3,138 3,115 3,116 3,169 3,170 3,019 3,078 3,167 3,092 2,988 2,975 3,033

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,923 3,967 4,094 4,035 4,191 4,013 4,035 3,788 4,017 3,919 3,967 3,880 3,866

1,900

2,100

2,300

2,500

2,700

2,900

2,600

2,800

3,000

3,200

3,400

3,600

2,500

3,000

3,500

4,000

4,500

5,000

F O R T  G R E E N E  O N E - B E D R O O M  P R I C E  T R E N D S

F O R T  G R E E N E  S T U D I O  P R I C E  T R E N D S

F O R T  G R E E N E  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 2

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

G R E E N P O I N T
C O N T I N U I N G  T O  A D J U S T  T O  A N  I N C R E A S E  O F  L U X U R Y  I N V E N T O R Y ,  T H E  A V E R A G E 
R E N T A L  P R I C E  I N  G R E E N P O I N T  I N C R E A S E D  B Y  3 . 3 5 %  D U R I N G  M A R C H . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,428 2,406 2,386 2,440 2,423 2,397 2,308 2,520 2,474 2,363 2,310 2,402 2,590

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,561 2,548 2,592 2,609 2,692 2,736 2,613 2,596 2,561 2,537 2,580 2,697 2,757

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,063 3,125 3,242 3,217 3,251 3,177 3,145 2,997 3,000 3,047 3,085 3,159 3,187

1,700

2,000

2,300

2,600

2,900

3,200

2,000

2,200

2,400

2,600

2,800

3,000

2,400

2,650

2,900

3,150

3,400

3,650

G R E E N P O I N T  O N E - B E D R O O M  P R I C E  T R E N D S

G R E E N P O I N T  S T U D I O  P R I C E  T R E N D S

G R E E N P O I N T  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 3

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

P A R K  S L O P E
T H I S  P A S T  M O N T H ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  P A R K  S L O P E  I N C R E A S E D  B Y 
1 . 1 0 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,107 2,088 2,146 2,119 2,140 2,104 2,154 2,127 2,251 2,187 2,179 2,212 2,203

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,521 2,597 2,696 2,628 2,679 2,709 2,674 2,774 2,713 2,699 2,635 2,652 2,688

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,279 3,342 3,261 3,408 3,322 3,350 3,402 3,428 3,274 3,356 3,371 3,326 3,389

1,450

1,700

1,950

2,200

2,450

2,700

2,000

2,200

2,400

2,600

2,800

3,000

2,600

2,850

3,100

3,350

3,600

3,850

P A R K  S L O P E  O N E - B E D R O O M  P R I C E  T R E N D S

P A R K  S L O P E  S T U D I O  P R I C E  T R E N D S

P A R K  S L O P E  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 4

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

P R O S P E C T - L E F F E R T S  G A R D E N S
R E N T A L  P R I C I N G  I N  P R O S P E C T  L E F F E R T S  G A R D E N S  R E M A I N E D  S T A B L E  D U R I N G 
M A R C H ,  I N C R E A S I N G  B Y  J U S T  0 . 3 9 % .

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
1,621 1,698 1,663 1,714 1,734 1,874 1,892 1,823 1,841 1,736 1,698 1,659 1,659

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,076 2,041 2,089 2,077 2,118 2,167 2,042 2,023 1,941 1,940 1,944 1,918 1,962

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,515 2,482 2,525 2,547 2,639 2,643 2,577 2,536 2,517 2,441 2,454 2,447 2,426

1,000

1,250

1,500

1,750

2,000

2,250

1,250

1,500

1,750

2,000

2,250

2,500

1,700

2,000

2,300

2,600

2,900

3,200

P R O S P E C T  L E F F E R T S  G A R D E N  O N E - B E D R O O M  P R I C E  T R E N D S

P R O S P E C T  L E F F E R T S  G A R D E N  S T U D I O  P R I C E  T R E N D S

P R O S P E C T  L E F F E R T S  G A R D E N  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 5

B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

W I L L I A M S B U R G
F O R  T H E  F O U R T H  M O N T H  I N  A  R O W ,  T H E  A V E R A G E  R E N T A L  P R I C E  I N  W I L L I A M S B U R G 
E X P E R I E N C E D  A N  I N C R E A S E ,  T H I S  T I M E  I M P R O V I N G  B Y  1 . 2 8 % . 

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,565 2,530 2,628 2,563 2,561 2,537 2,618 2,519 2,534 2,569 2,579 2,599 2,665

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
2,947 2,967 2,957 2,985 2,944 2,909 2,893 2,899 2,919 2,914 2,941 2,965 3,047

MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR
3,588 3,487 3,506 3,488 3,471 3,392 3,421 3,459 3,344 3,409 3,505 3,571 3,541

1,500

1,900

2,300

2,700

3,100

3,500

2,500

2,700

2,900

3,100

3,300

3,500

2,775

3,025

3,275

3,525

3,775

4,025

4,275

W I L L I A M S B U R G  O N E - B E D R O O M  P R I C E  T R E N D S

W I L L I A M S B U R G  S T U D I O  P R I C E  T R E N D S

W I L L I A M S B U R G  T W O - B E D R O O M  P R I C E  T R E N D S



P A G E  2 6

B R O O K L Y N  M A R K E T  R E P O R T  |  M A R C H  2 0 1 9 M N S . C O M

T H E  R E P O R T  E X P L A I N E D
T H E  B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T T M  C O M P A R E S  F L U C T U A T I O N  I N  T H E 
B O R O U G H ’ S  R E N T A L  D A T A  O N  A  M O N T H L Y  B A S I S .  I T  I S  A N  E S S E N T I A L  T O O L  F O R 
P O T E N T I A L  R E N T E R S  S E E K I N G  T R A N S P A R E N C Y  I N  T H E  B R O O K L Y N  A P A R T M E N T 
M A R K E T  A N D  A  B E N C H M A R K  F O R  L A N D L O R D S  T O  E F F C I E N T L Y  A N D  F A I R L Y 
A D J U S T  I N D I V I D U A L  P R O P E R T Y  R E N T S  I N  B R O O K L Y N .

C O N T A C T  U S  N O W :  7 1 8 . 2 2 2 . 0 2 1 1

N O T E :  A L L  M A R K E T  D A T A  I S  C O L L E C T E D  A N D  C O M P I L E D 

B Y  M N S ’ S  M A R K E T I N G  D E P A R T M E N T .  T H E  I N F O R M A T I O N 

P R E S E N T E D  H E R E  I S  I N T E N D E D  F O R  I N S T R U C T I V E 

P U R P O S E S  O N L Y  A N D  H A S  B E E N  G A T H E R E D  F R O M 

S O U R C E S  D E E M E D  R E L I A B L E ,  T H O U G H  I T  M A Y  B E 

S U B J E C T  T O  E R R O R S ,  O M I S S I O N S ,  C H A N G E S  O R 

W I T H D R A W A L  W I T H O U T  N O T I C E .  I F  Y O U  W O U L D  L I K E  T O 

R E P U B L I S H  T H I S  R E P O R T  O N  T H E  W E B ,  P L E A S E  B E  S U R E

T O  S O U R C E  I T  A S  T H E  “ B R O O K L Y N  R E N T A L  M A R K E T 

R E P O R T ”  W I T H  A  L I N K  B A C K  T O  I T S  O R I G I N A L  L O C A T I O N . 

H T T P : / / W W W . M N S . C O M / B R O O K L Y N _ R E N T A L _ M A R K E T _

R E P O R T

T H E  B R O O K L Y N  R E N T A L  M A R K E T  R E P O R T T M  I S  B A S E D 

O N  A  C R O S S - S E C T I O N  O F  D A T A  F R O M  A V A I L A B L E 

L I S T I N G S  A N D  P R I C E D  U N D E R  $ 1 0 , 0 0 0 ,  W I T H 

U L T R A L U X U R Y  P R O P E R T Y  O M I T T E D  T O  O B T A I N 

A  T R U E  M O N T H L Y  R E N T A L  A V E R A G E .  O U R  D A T A 

I S  A G G R E G A T E D  F R O M  T H E  M N S  P R O P R I E T A R Y 

D A T A B A S E  A N D  S A M P L E D  F R O M  A  S P E C I F C  M I D -

M O N T H  P O I N T  T O  R E C O R D  C U R R E N T  R E N T A L

R A T E S  O F F E R E D  B Y  L A N D L O R D S  D U R I N G  T H A T 

P A R T I C U L A R  M O N T H .  I T  I S  T H E N  C O M B I N E D  W I T H 

I N F O R M A T I O N  F R O M  T H E  R E B N Y  R E A L  E S T A T E 

L I S T I N G S  S O U R C E  ( R L S ) ,  O N L I N E  R E S I D E N T I A L 

( O L R . C O M )  A N D  R . O . L . E . X .  ( R E A L  P L U S ) .

A U T H O R :  M N S  H A S  B E E N  H E L P I N G  B R O O K L Y N 

L A N D L O R D S  A N D  R E N T E R S  N A V I G A T E  T H E  R E N T A L 

M A R K E T  S I N C E  1 9 9 9 .  F R O M  L A R G E  C O M P A N I E S  T O

I N D I V I D U A L S ,  M N S  T A I L O R S  S E R V I C E S  T O  M E E T 

Y O U R  N E E D S .  C O N T A C T  U S  T O D A Y  T O  S E E  H O W  W E 

C A N  H E L P .


